
SIGN\A 9 

* PAST SUCCESSES· 

* SIGMA 9 Ml\RKETS 

*. SIGMA 9 SPECIFIC ACCOUNTS 

* SIGMA 9 PROSPECTING 

* CORPORATE RESOURCES 



SIGfv1,.c\ 9 BUSI NESS 

1971 - 1973 

UPGRADES 12 

ADDITIONS" TO 5 

CU"RRENT CUSTOMER· 

OEM 5 

OTHERS 5 

TOTAL 27 



SIGMA 9 

UPGRADES AND EXPANSIONS 

NEWPORT NEWS 

CARLETON UNIVERSITY (2) 

MIAMI HEART (2) 

MEMPH IS S TA TE (2) V\ (1 

McDONNELL - AUTOMA TION(2) V\ 17 

COMSHAREU.S. (3) '~wJ-J~~ 

COMSHARE CANADA (2) 1}.\0 

WESTERN ELECTRIC 



SIGMA 9 

OTHERS 

, 't ,1> " 
~fwtJ 00A ,PATUXENT RIVER NAVAL AIR STATION 

'\J~t\ ' 
,~~ ~ 

1b'~ '\it.- ' NASA GODDARD IA 
0? If, , "3 /1.- "1t~ ~t. lts 

DUN AND BRADSTREET (I) 

5 -t q $ -?~D r~'ft!,clt, 

--

UNIVERSITY OF SOUTHERN MISSISSIPPI lit r) 

MOTOROLA \A~ 



SIGMA 9 MARKETS 

UPGRADES 

EDUCATION 

Il~ - HOUSE TIME SHARING 

SERVICE BUREAUS 

REAL TIME ( f.,$fYlX) 

OEM 

. DOD 

CIVIL AGENCIES 

AEROSPACE 



SIGMA 9 

UPGRADE MARKET 

DESCRIPTION 

- SIGMA 5/6/7 USERS 

-SELLING 'POINTS 

STRATEGY 

CP-v 

CORE CAPACllY 

PRICE/PERFORMANCE 

SELL NEW APPLICATIONS 

DO . NOT FORGET THEM 



ACCOUNT: 

CONFIGURATION: 

APPLICATION: 

WHY UPGRADE: 

.lv-. J..vJ~!'1$,,-uLD 
o $- J..,..-~ 

jt( fF5 u ~-
I .. UO 
~J 

CARLETON UNIVERSITY - OTTAWA, CANADA 

(2) SIGIvlA 9, ~28K, 56 LINES 
/12/L . 

JOINT :UNIVERSITYCOMPUTER CENTER 

1. MO RE CPU POWE R 

2. MORE CORE 

3. MORE ·SIMULTANEOUS USERS 



ACCOUNT: 

APPLICATION: 

WHY UPGRADE: 

('II He nWO 
McDONNELL DOUGLAS - ST. LOUIS 

SIGMA 9, 192K 356j\AB DISK, (7)RADS, 128 LINES 

SIGMA 9, 128K, 356MB DISK, (7) RADS, 128 LINES 
I!, _ LV r It Jl{.. /!ft- ?)t"HIL "l~~ lq;~ 
- \r(/~V\- (}J , 

INSIDE / OUTSIDE TIMESHARING u·. \'-'1 ~o 
.eAf1 ~V\~ 

itL 'IL ~tAK ~ . -( \..; itt nJvt' 

1. MORE CPU POWER 
Y ~~ 

2. MORE CORE 

3. NEW DISK 

4. RELIAB I LIlY 

5. MORE SIMULTAN,EOUS USER - BO/SYSTEM 

NEW INTERFACE 
/ 

'7 



SIGMA 9 

EDUCATION MARKET 

DESCRIPTION 

. - ACADEMIC CENTER· 

ADMINISTRA TIVE CENTER 

JOINT CENTER 

DEDICATED COMPUTER 

SELLING POINTS 

EXCELLENT REFERENCES 

CARLETON, BUCKNELL, VANDERBILT 

CP-V MULTI-USE 

PRICE/PE RFORMANCE 

VERY COMPETITIVE 



ACCOUNT: 

CONFIGURATION: 

APPLICATION: 

SELECTION CRITERIA: 

COMPETITION: 

WHY WON: 

. \ tfo:t\~ 
'UNIVERSITY OF SOUTHERN MISSISSIPPI . tL t?/ 

)0 

, SIGMA 9, 128K, .364MB, 16 LINES 

MUL TI-PURPOSE 

1. MULTIPROGRAMMING 

2. GROWTH 

3. $21K/MONTH 

1. 

. 2. DEMOS/BENCHMARKS 

3. GUARANTEED CONVERSION 



SIGMA 9 

IN - HOUSE TIME SHARING 

MANUFACTURING 

ENGI.NEERI NG/CONSUL TANTS 

TELEPHONE COMPANIES 

. FINANCIAL 

OTHERS 



SIGMA 9 

Tis - MANUFACTURING 

DESCRI PTI ON 

MFG. FIRMS WITH OUTSIDE TIMESHARING 

EXPENDITURES 

REPLACE CURRENT Tis SYSTEMS 

. SELLING POINTS 

STRATEGY 

LOWER COST 

BETTER CONTROL 

PROPRIETARY INFORMATION 
'GOOD REFERENCES -COMMINS ENGINE; 

WESTERN ELECTRIC 

MUCH BETTER THAN TSO 

CALL HIGH I TOTAL Tis COSTS 
N\AYBE COMBINE WITH Mis t?/~~J.c 

Tis COSTS COULD BE ANYWHERE 



ACCOUNT: MOTOROLA 

CONFIGURATION: SIGMA 9, 128K, 24 LINES 

. APPLICATION: TIMESHARI NG 

SELECTION CRI TE RIA: 1. PRICE 

2. CONVERSION OF EXISTING USERS 

COMPETITION: . COMSHARE, IBM TSO 

WHY WON: 1. LOWER COST - CP-V SYSTEM 

2. COMPATIBILITY 

3. COMMERCIAL SYSTEMS 



SIGfv\A 9 

Tis - ENGINEERING I CONSULTANTS 

DESCRIPTION 

ENGINEERING AND ARCHITECTURAL FIRMS 

MULTIPURPOSE 

SELLING POINTS 

STRATEGY 

MULTI-USE - TIs/BATCH, REM. BATCH 

TEXT 

STRONG FORTRAN .& BASIC 

CONSOLIDATE COSTS INTO ONE COMPUTER 

BEWARE OF PACKAGES, ~~Ct~ 

Oyt\~\ 
t ,l/( 

C.t·.\.::v6 t rl H .t,-p(· 



SIGMA 9 

Tis - TELEPHONE COMPANIES 

DESCRIPTION 

BELL COMPANIES WITH OUTSIDE Tis EXPENDITURES 

-. INDEPENDENTS 

SELLING POH-.JTS 

LOWER COSTS 

BETTER CONTROL 

PROPRIETARY INFORIv1A TION 

- . BISCOM REPORTS 

STRATEGY 

COORDINATE WITH ED CARLSON 



SIGN.:\ 9 

T/S- FINANCIAL 

DESCRIPTION 

INSURANCE, BANKING, ETC. CORPORATIONS 

WITH LARGE TIMESHARING NEEDS 

I.E., CNA INSURANCE 
"-" . 

SELLI NGPOI NTS 

- LOWE RCOS TS 

STRATEGY 

BETTER CONTROL 

PROPRIETARY INFORIv\A TION, 

CALL HI~H / TOTAL COSTS 



SIGMA 9 

PROSPECTING 

1. LARGE COMMERCIAL TIMESHARING USERS 

2. ANY LARGE CORPORATION - CORPORATE D.P. STAFF 

3. IN HOUSE" Tis UPGRADE 

4. LARGE IBM USERS - TSO DISAPPOINTMENT 

5. UNIVERSITIES 

6. AEROSPACE 

7.' POWER UTILITY 



SIGMA 9 

DEVELOPING / CLOSI NG AND CORPORA TE RESOURCES 

1. HOME OFFICE 

A. BENCHMARKS / DEMOS 

B. VISITS - CORPORATE JETS 

C. PEOPLE - MARKETING 

D. FIELD REQUESTS 

2. REFERENCES - OTHER SALESMEN 

3. -COMMEReIAL--S-YSTEMS 
( --/. ' 

~(/',I /'c ~~;~'\.5 _.' '..',,-

4. CUSTOM SYSTEMS - COMM. LINKS. 


